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receipt_num Int LY—bDa1z=—0&S 1,2,3

receipt_buydate Date AR 2014-08-21
receipt_buytime Time(HMS) | B AR 14:55:00
G_gyoutai_name Character ESSCEA N A== ER - FZvITRIT
receipt_value Int L>— hEEte%E 1,234

catl Character a1 HAmMES

cat?2 Character o ¥E 2 IN—=Y FILTT

cat3 Character Ema¥E 3 T T R

catd Character 4 4 TS
product_name Character EETer AYE AT - 200ML
merit_brand 3 Character XUy FEIE XUy bo XUy RIS
unit Int BAEZL 1

price Int NG| 380

volume Int BAE 200,000

tanka Int ==K i 331

id Character BAEI=—7ID 31121

gender Character TR B,

age Character FR (10T ZH) 1048, 201K, -, 601X
married Character KBRS BRE. RIE

job Character ke EHE - RBE, /S— b TN b
merit_flag Int AUy MRSl ZNn40 0,1
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Create Consumer-centric Values
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